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Part A - Application for Campaign Funding Grant
	Recipient details
These must be the same as the entity that has entered into the Co-Marketing Program Agreement.

	Registrar Entity name:
	Insert

	ACN:
	Insert

	Address:
	Insert

	Nominated contact officer:
	Name:	Insert
Title:	Insert
Phone:	Insert
Email:	Insert

	Authorised Representative for signing (can bind the Registrar)
	Name:	Insert
Title:	Insert
Phone:	Insert
Email:	Insert

	Has another Registrar in your Registrar Group applied for or received the Grant this Financial Year?

	☐	Yes
	☐	No

	If “Yes”, include details of all Campaign approved by auDA for Registrars in your Registrar Group and their Resellers during this Financial Year:

	Entity approved by auDA to undertake Campaign
	Date Campaign approved by auDA
	Campaign Period
	Upfront Amount approved
(incl GST)
	Campaign description

	Insert




	Insert
	Insert
	Insert
	Insert

	Are you nominating a Reseller to receive the Grant?
You are responsible for distributing the Grant to a nominated Reseller. This will not change the Grant amount payable by auDA to you if your application is approved.

	☐	Yes
	☐	No

	Nominated Grant recipient
Complete this section if you are nominating a Reseller to receive the Grant.

	RESELLER

	Entity name:
	Insert

	ACN:
	Insert

	Address:
	Insert

	Nominated contact:
	Name:	Insert
Title:	Insert
Phone:	Insert
Email:	Insert

	Campaign details

	Brief description:
	Insert

	Objectives:
	What is the campaign attempting to achieve?
(e.g. growth in .au direct names under management and ratio of .au direct to com.au names under management) 

	Target audience:
	Which segment is the campaign targeting?
(e.g. Entrepreneur and micro business segment in metro areas – cities A, B and C) 

	Messaging:
	What are the key campaign messages?
(e.g. “Get your .au domain for a professional looking email address”)

	Product offers:
	What product offers (if any) are being promoted as part of the campaign?
(e.g. .au direct at price x for 3 year licence)

	Baseline:
	Monthly .au Create Average 
(Refer to Rebate definition in Schedule 2, Campaign Funding Grants)

	Estimated campaign uplift:
	Estimated .au Creates during campaign period
(Refer to Rebate definition in Schedule 2, Campaign Funding Grants)

	Campaign Period and timeline of key dates
	Proposed campaign start date: [dd/mm/yyyy]
Campaign end date: [dd/mm/yyyy]
Key project milestones
Milestone 1: [dd/mm/yyyy]
Milestone 2: [dd/mm/yyyy]

	Campaign Project budget
	Production/creative budget:
	$

	
	Media budget: 
(Channel split and investment)
	e.g. Paid social: $20,000

	
	
	e.g. Outdoor: $40,000

	
	
	e.g. Paid search: $30,000

	
	
	e.g. Other $XX,XXX

	
	Total project budget:
	$

	Estimated reach/frequency of proposed media buy
	e.g. impressions, audience reach


	Upfront payment  amount requested
	$AUD incl. GST. 
(Maximum $100,000 incl. GST. Note project budget, reporting and campaign duration requirements in Schedule 2: Campaign Funding Grants)

	

	Attachments (if available)
e.g. creative examples, media plan


	


Signed for and on behalf of the Recipient by its authorised representative:
	…………………………………………………………………………………………………..
Signature

	…………………………………………………………………………………………………..
Name

	…………………………………………………………………………………………………..
Title

	…………………………………………………………………………………………………..
Date
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