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​Dear Policy Advisory Panel,

I am writing to provide feedback on the Draft Report for the 2025–2026 .au
Licensing Rules Review.

About me:
I am an Australian domain registrant and investor. I hold approximately 8,200
.com.au / .net.au / .au domain names, acquired and renewed under rules that have
permitted legitimate monetisation, resale, and holding for future use for more than
25 years.

My position:

I support Recommendation 1 — domain monetisation should remain permitted in
com.au, net.au, and .au direct.

I strongly oppose the allocation reform options in Recommendation 2, particularly:

Option 3 — deletion of Rule 2.4.4(2)(f)

Option 2 — narrowing the “Services” definition or adding administrative burdens
on monetised sites

Option 1 — increased compliance checks that treat ordinary portfolio holding
and PPC monetisation as suspect

Rule 2.4.4(2)(f) is the practical pathway that allows Australian businesses to hold
descriptive, generic, and keyword domains for services they provide — including
advertising and domain-related commercial activity recognised under WIPO Nice
Class 35. Removing or restricting it would make hundreds of thousands of existing
holdings non-compliant and would devastate the legitimate aftermarket, parking,
and drop-catching ecosystem that registrars, brokers, and investors have operated
within for decades.

Why this matters:

auDA’s own data shows [582,895 / a large share of] domains are held by
registrants with 50+ names

Monetised and minimally developed domains are a long-standing, registrar-
supported part of .au commerce

Restricting allocation does not stop scammers — it penalises legitimate



Australian businesses and investors

Reduced liquidity and compliance uncertainty will lower domain values, renewal
rates, and namespace growth

What I ask the Panel to recommend:

1. Retain Rule 2.4.4(2)(f) in full — do not delete or narrow it

2. Do not introduce new allocation barriers aimed at monetised or portfolio-held
domains

3. Keep eligibility focused on Australian presence and good standing, with exact-
match protection for trade mark holders

4. Address genuine DNS abuse through targeted enforcement — not broad
restrictions on domain investing

Domain investors have contributed to .au growth, liquidity, and renewal revenue
for decades. Policy changes that retrospectively undermine that activity are
disproportionate, economically harmful, and inconsistent with the flexibility that
built the namespace.

I started investing in domain names approximately 14 years ago and have invested
well over $1,000,000 into my portfolio. I could have invested this money into
crypto, real estate, shares, or domain names that are not .au but I thought it would
be not only safer to hold Australian domain names but I always planned to build
actual businesses around most of my domain name registrations, which I have been
doing now for a number of years. Had I of invested my capital over the years into
crypto, real estate or shares I would be in a much, much, much better financial
position than I am currently in.

I park my domains with Above.com who makes sure my domains are auDA
compliant.

My annual bill for domain renewals is over $100,000 and I spend even more on
new domain name acquisitions, mostly on the dropcatcher Drop.com.au but also
from hand registrations.

Even though the Rules are changed every few years I make sure I conduct my
business within them and my brokerage service has acquired many domains for
people that were not able to acquire them on their own. You can search on the
internet all day, you will not find a bad word about me or my business. 

Thank you for considering this submission. I am happy for it to be published.

Name: Tomislav Gajic
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​​​​​Kind regards,

​​Tom Gajic 
Small Business Central Pty Limited
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